This superbowl historian might almost be talking about the advertising industry’s part in the success of this event. There’s been almost as much talk about the ads which occupy 30 minutes of the game’s television time as the superbowl itself.

During this year’s battle between the New England Patriots and the Carolina Panthers the cost of a 30 second spot has reached a record $2.3 million. In return advertisers will go into something like 45% of America’s households getting a captive audience of 90 million people or more. Apple computers and Budweiser beer have in the past scored significant hits with superbowl ads, and this year the industry is particularly intrigued by the fact that for the first time three drug companies will be marketing competing anti-impotency pills to the largely male audience. Also the soft drink company Pepsi and Apple are promoting the downloading of music. Cheekily they’ve made an ad featuring 16 teenagers who were sued by the record industry for illegally downloading music to the sound of the song “I fort the law”. They’ll also be ads from Ann Houser Bush and snack companies as if those watching the game on TV needed to be reminded to get supplies in. 

But perhaps the ad most eagerly awaited is one for Pepsi, featuring singers Britney Spears, Dion Sey and Pink dressed in scanty gladiator costumes and exciting crowds with “We Will Rock You” 

In another superbowl first, what amounts to a two minute music video costing over $2 million got its own star studied premier in front of an invited audience earlier this week. 

